
14 checks for social posts that read like you wrote them.

A repeatable 4-step process for founders and solo marketers who post themselves and are
tired of content that reads like it came from a prompt template.

14 checks · 4 phases · 20 min the first time
Made with vibemyway.com



You need a better brief and a faster edit.

Work through this once, save what you build in Phase 1, and you'll have a voice anchor

you can reuse for every post from here. The checklist takes 20 minutes the first time. Most

of it takes under five after that.

Do this once. Your real sentences, your bans list, your reader's problem.

4 checks

One line of angle beats three paragraphs of prompt.

4 checks

Four specific passes, run in order.

4 checks

Save the brief, not just the post.

2 checks

Not because the writing is bad. Because the briefs are empty. Everything below fixes

the input first, then edits fast enough that the output sounds like a person.

Before you start · The On-Voice Content Process
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Do this once. Update it when you say something you'd use again.

Copy every sentence you'd write again. Those are your voice markers.

Write them down as your bans list. "Circle back." "I'm passionate about." "Let's dive in."

"I post every week but no one replies" — not "low engagement rate." That's the di�erence
between a brief that produces generic copy and one that produces something specific.

Every brief you write starts from here.

Phase 1 · The On-Voice Content Process
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Everything downstream inherits the brief. Fix the input and the output
stops sounding borrowed.

Example: Why most AI-generated content sounds hollow. Angle — it's a briefing problem,
not a writing problem. Claim — the brief is the whole job.

Topic + specific angle + one claim you actually believe. Not "write a LinkedIn post about
content." Try: "Why most AI-generated content sounds hollow. Angle: it's a briefing
problem, not a writing problem."

First message, every session. Not buried. First.

Pick the one that sounds most like you, not the most polished.

Tighten the brief, not the output.

Phase 2 · The On-Voice Content Process
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Four passes. Run them in this order — sound first, then words, then the
opener.

If you stumble over a sentence, rewrite it. AI drafts for the eye. You post for the ear.

"Powerful" gets cut or replaced with what it actually does. "This cut my content review
from 2 hours to 20 minutes" works. "Powerful" is noise.

"In this post…", "Let's talk about…", "Today I want to share…" are warm-up sentences. Your
opener should stand alone as a quote. If it can't, rewrite it first.

One pass, top to bottom — the list is below.

Vary it. Short punchy ones, then a longer one that earns it.

Remove most. One per piece, maximum.

Say the thing directly.

Commit to the claim or cut it.

Phase 3 · The On-Voice Content Process
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Two checks. They're what turn one good post into a process you can
run every week.

A brief that worked once is 80% of the work next time. Build a folder of briefs that
reliably produce on-voice drafts.

Comments and DMs are your calibration signals. Likes can mean anything. Replies
mean something landed.

20 minutes, start to posted.
Most of it is Phase 1.

A library of working briefs. You
spot your tells by sight.

The edit takes three minutes.

— — — —

— — — —

— — — —

Three posts is enough to see a pattern. Keep the briefs behind the ones that got replies.

Phase 4 · The On-Voice Content Process
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Most of this work gets faster each time. The voice anchor, the brief, the
edit pass.

Ten posts in, you have a library of working briefs and you know your tells by sight. Twenty

posts in, the edit takes three minutes. The 14 checks stop being a checklist and become

the way you write.

If you want to run this at scale — a full week of on-voice content from one brief, across

LinkedIn, email, and the rest — that's what VibeMyWay builds for you. Every workflow

starts from your brand voice doc.

The output reads like you because it's briefed from your actual words, not a model default.

We use it on our own content first. It had to work before we sold it.

One idea in. A full publication package out.

What's next · The On-Voice Content Process
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